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WHAT WE DO

Creative Health Programmes Innovation

We respond to identified need
to co-create a diverse range
of creative health
programmes.

We pioneer, test and lead
on new methods of
creative health
delivery.

Everyday Creativity
and Wellbeing

Bringing People
Together

We deliver workshops
and events to help people
experience the many benefits
of creativity for everyday
health and wellbeing.

We create spaces where
participants can connect with
others, feel welcome,
supported and valued and
build communities.








































































FINANCIAL OVERVIEW

Our total income has grown this year due to the generous support of new programmes and
therefore new funders to Independent Arts. This financial year has been one of resilience and
careful stewardship for our charity. We have maintained a stable financial position while
continuing to deliever high quality creative health projects across the Island.

Income

%fgoe/)r Donations

1.8%

Earned Income
20.3%

£439,224

Grants
67.6%

Expenditure

Fundraising
0.4%

IA Hub
10.8%

£374,616

Direct Delivery

Salaries Sl

57.7%

Looking ahead, our priority is to strengthen the charity’s financial resilience by growing our
earned income. This will enable us to leverage match funding for projects that directly
respond to identified needs and remain aligned with our charitable purpose. At the same
time, we are reviewing and enhancing our Fundraising Strategy to navigate the increasingly
competitive landscape for grant funding, which continues to be, and will remain, our primary

source of income.
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